
The success of  any online engagement process rests on your ability to get the 
word out. Indeed, one area where public consultation efforts often stumble is 
getting the world out to community members. 

While one of  the benefits of  PlaceSpeak is our built-in member database, it is 
still extremely important to proactively promote your consultation, especially if  it 
is the first topic in a neighborhood.

Online Promotion
While it is theoretically easy for people to find your online forum using a search 
engine, it is likely that your web page will get lost in the sea of  online content 
unless you promote it effectively.
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While it is theoretically easy for people to find your online forum using a search 
engine, it is likely that your web page will get lost in the sea of  online content 
unless you promote it effectively.

By following these easy steps below, you can help ensure that your engagement 
process is found by your target audience and improve your overall 
online engagement experience:
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Promoting your Topic—
Online and Off!
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1. Place a prominent link to your topic page on your organization’s 
website. This will drive around 1/3rd of  your traffic.

2. Create an easy to remember ‘vanity’ web address 
(eg. www.placespeak.com/urbanfuturessurvey).  This is especially 
important if  you will be doing offline promotion or holding public 
meetings. Direct links can account for around another 1/3rd of  your total traffic.

3. To ensure your topic is easily found by search engines use appropriate 
keywords in your topic title, abstract and description. For help 
determining the best keywords to use, Google offers a popular keyword 
search tool.

Also consider embedding links to related website in your description text. 
Search engines are responsible for approximately 25% of  topic page traffic.

4. Links in emails are another effective way of  driving people to your 
topic page. Send out an email invitation to your key stakeholders and 
target audiences letting them know about the project—and the topic web 
address. Ask them to forward on the email to their friends and family. This 
will provide between 5 and 10% of  your traffic.

5. Let the broader community know about your topic through social 
networks. Promote the topic sites such as Facebook, Twitter, and 
LinkedIn. In addition to simply posting the topic URL, ask engaging 
questions or including interesting information. This will provide the final 5 to 
10% of  your traffic.

Offline Promotion
It is important not to limit you efforts to digital media. Even as more people 
search for information online, many still receive information from a variety of  
offline sources as well.

Here are 5 ways to promote your online engagement with more traditional 
engagement methods:

1. Distribute a traditional media release with a catchy headline to your 
local media outlets, e.g. “Organization X wants you to Speak Your Mind 
about…”  Be sure to include your topic page’s web address. Follow up with 
a telephone call to key media contacts. 

To get additional mileage from the release, post an edited version on your 
website and share the link on your social profile.
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2. Submit an opinion/editorial piece to your local newspaper. Many 
community newspapers are eager for content, and the op-ed page is one of 
the most read news section. Be sure to mention the topic’s web address.
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3. Appear on local radio and TV shows to discuss your topic. Be sure to 
mention the specific topic URL. If  your issue is regional in scope try to get 
on regional TV.  Many stations set aside time for community affairs 
segments.

4. Ensure your topic’s web address is prominent in any project 
collateral you produce; such as flyers, mailers, newsletters, and 
posters. This is especially important if  you will be holding public 
meetings. Direct links can account for around another 1/3rd of  your total 
traffic.

5. Prepare and distribute postcards with your topic page’s web address 
prominently displayed at public events. Also place posters or flyers in 
public places such as local retailers, community centers, libraries, transit 
exchanges, and other places that people meet in your community.

Combining these steps with your online promotion efforts, 
will significantly increase awareness of, and participation in, your online 
engagement efforts.

Learn more at PlaceSpeak.com

The content in this white paper—unless otherwise indicated—is subject to a Creative 
Commons Attribution-Noncommercial-NoDerivativeWorks 2.5 license. They may be 
copied, distributed and broadcast provided that the author, Yuri Artibise, and PlaceSpeak, are 
cited. Commercial use and derivative works are not permitted. The full license can be consulted 
on http://creativecommons.org/licenses/by-nc-nd/2.5/
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